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Abstract 
 
This research deals with (media planning obstacles in Sudan in light of the information and 
communication revolution) has the goal to:-  
1. Identify the media planning focal on media practice in Sudan. 
2. Define the concepts of sound planning media to agree what the roles of the society. 
3. Identify the most important obstacles facing the media planning. 
The researcher used the descriptive approach, in order to obtain the initial data used to search the 
questionnaire as an essential tool in addition to the two tools interview and observation tools to 
help.  
Search contains the four semesters first chapter deals with the methodological framework, and 
Chapter II media planning, and media policy Chapter III, and Chapter IV of the field study 
The researcher found to a number of the most important results:- 
1. Lack of planning media in Sudan scientific sense governs the professional practice of the 
media work and develop the practice in order to serve the community, with some 
attempts that do not live up to the designation Media planning a comprehensive, 
integrated and clear-cut. So was the media practice is individual interpretations. 
 
2. Media planning is due the absence of a scientific manner to political volatility and 
political instability, and lack of faith in the planning as a necessity in various fields, in 
addition to the absence of a governing philosophy of media in all political eras. 
3. Based policy-making media in Sudan, degree basic impressions and experiences, and 
visions of political workers only, so that reliance on the outputs of scientific research is 
not in the still weak. 
 
Search summed dilemmas and problems faced by the planning process in the Sudan Media in the 
following:  
a. Political volatility and political instability. 
b. Lack of help from researchers in the media planning process. 
 ه
 
c. Planners may not know exactly - because of the lack of reliance on research - the needs 
of the masses, trends and desires and patterns of exposure to the media.  
d. There were many options in front of the masses due to the communication and 
information revolution 
e. Failure to accommodate changes brought about by the revolution of communication and 
information adequately based on the results of the recommendations must: 
1. Media need to focus on planning, with priority given to professional practice for 
institutions. 
2. Need to take advantage of the results of research and studies in the field of the 
development of media plans. 
3. The need for cooperation and full coordination between media experts and practitioners 
and researchers in the field of research. 
4. Forming the focus of a federal body to carry out its media planning 
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  ﺪﺍﺀـــﺇﻫ
ﻋﺘﻜﻑ ﻓﻲ ﺃﺤﺏ ﺍﻟﻌﻠﻡ ﻭﺃﺃﻥ  ﻨﻲﺇﻟﻰ ﻤﻥ ﻋﻠﻤ.. ﺭﻀﺎﺌﻪﺇﺴﻌﻰ ﺩﻭﻤﺎﹰ ﺇﻟﻰ ﺃﻤﺩﻨﻲ ﺭﺒﻲ ﺃﻥ ﺃﺇﻟﻰ ﻤﻥ 
  (ﻨﺒﺽ ﺍﻟﻌﻁﺎﺀ)ﺭﺤﻤﻪ ﺍﷲ  ﺍﻟﺤﺒﻴﺐ ﺃﺑﻲﺇﻟﻰ .. ﻤﺤﺭﺍﺒﻪ
ﻴﺎﻡ ﺼﺒﺭﺍﹰ ﻭﺍﺸﻌﻠﺕ ﺍﻟﺒﺎل ﻓﻜﺭﺍﹰ ﺇﻟﻰ ﻤﻥ ﺍﺜﻘﻠﺕ ﺍﻟﺠﻔﻭﻥ ﺴﻬﺭﺍﹰ ﻭﺤﻤﻠﺕ ﺍﻟﻔﺅﺍﺩ ﻫﻤﺎﹰ ﻭﺠﺎﻫﺩﺕ ﺍﻷ
  (ﻨﺒﺽ ﺍﻟﻭﻓﺎﺀ)ﺍﻟﺤﺒﻴﺒﺔ  ﻣﻲﺃﺇﻟﻰ  ...ﻤﻼﹰ ﺃﻴﺎﺩﻱ ﺩﻋﺎﺀﺍﹰ ﻭﺍﻴﻘﻨﺕ ﺍﷲ ﻭﺭﻓﻌﺕ ﺍﻷ
ﻓﻲ ﻜل ﺤﺭﻜﺎﺘﻲ ﻭﺴﻜﻭﻨﻲ  ﻲﺇﻟﻰ ﺍﻟﺫﻱ ﺠﻌل ﺍﷲ ﺒﻴﻨﻲ ﻭﺒﻴﻨﻪ ﻤﻭﺩﺓ ﻭﺭﺤﻤﺔ ﻭﻜﺎﻥ ﻋﻤﺎﺩﺍﹰ ﻟ
ﻋﻁﺎﻨﻲ ﺠل ﻭﻗﺘﻪ ﺫﻟﻙ ﺍﻟﻤﺭﻓﺄ ﺍﻟﺜﺭ ﺍﻟﻤﻌﻁﺎﺀ ﺍﻟﺫﻱ ﻋﻠﻤﻨﻲ ﺃﻥ ﻤﻥ ﻻ ﻴﺤﺏ ﺼﻌﻭﺩ ﺍﻟﺠﺒﺎل ﻴﻌﻴﺵ ﺃﻭ
  (ﻨﺒﺽ ﺍﻟﺤﻴﺎﺓ) ﺇﻟﻰ ﺯﻭﺟﻲ ﺍﻟﻌﺰﻳﺰ.. ﺒﺩ ﺍﻟﺩﻫﺭ ﺒﻴﻥ ﺍﻟﺤﻔﺭﺃ
ﺇﻟﻰ ﻤﻥ ﺒﻭﺠﻭﺩﻫﻡ ﺍﻜﺘﺴﺏ ﻗﻭﺓ  ..ﺇﻟﻰ ﺸﻤﻌﺔ ﺘﻨﻴﺭ ﻅﻠﻤﺔ ﺤﻴﺎﺘﻲ ..ﻭﻋﻠﻴﻬﻡ ﺍﻋﺘﻤﺩﻜﺒﺭ ﺃﺇﻟﻰ ﻤﻥ ﺒﻬﻡ 
  .ﺇﻟﻰ ﻤﻥ ﻋﺭﻓﺕ ﻤﻌﻬﻡ ﻤﻌﻨﻰ ﺍﻟﺤﻴﺎﺓ ﺇﻟﻰ ﺍﺨﻭﺍﺘﻲ ..ﻭﻤﺤﺒﺔ ﻻ ﺤﺩﻭﺩ ﻟﻬﺎ
ﺘﺘﺭﺍﻗﺹ ﻟﻬﻴﺒﺎﹰ ﻻ ﻴﺨﺒﻭ ﺇﻟﻰ  ﺸﻤﻭﻋﺎﹰﺇﻟﻰ ﻜل ﻤﻥ ﺍﺼﻁﻔﻭﺍ ﻋﻠﻰ ﺠﺎﻨﺏ ﺍﻟﻁﺭﻴﻕ ﻴﺸﻌﻠﻭﻥ ﺍﻟﻘﻨﺎﺩﻴل 
  .ﺯﻤﻼﺌﻲ -ﺯﻤﻴﻼﺘﻲ
  ﻟﻤﺘﻭﺍﻀﻊﺠﻬﺩ ﺍﻫﺫﺍ ﺍﻟﺍﻟﻴﻬﻡ ﺠﻤﻴﻌﺎﹰ ﺍﻫﺩﻱ 
  ﻏــﺎﺩﺓ                                                                            
ز 
 
  ﺸﻜﺭ ﻭﺘﻘﺩﻴﺭ
ﻭﻟﻙ ﺍﻟﺸﻜﺭ ﻋﻠﻰ ﺠﻤﻴﻊ  ،ﺍﻟﻠﻬﻡ ﻟﻙ ﺍﻟﺤﻤﺩ ﻜﻤﺎ ﻴﻨﺒﻐﻲ ﻟﺠﻼل ﻭﺠﻬﻙ ﻭﻋﻅﻴﻡ ﺴﻠﻁﺎﻨﻙ
ﺤﻤﺩﻩ ﻜﺜﻴﺭﺍﹰ ﻋﻠﻰ ﻤﺎ ﻭﻓﻘﻨﻲ ﻤﻥ ﻨﻌﻤﺔ ﺍﺘﻤﺎﻡ ﻫﺫﺍ ﺍﻟﺒﺤﺙ، ﺃﺸﻜﺭ ﺍﷲ ﻋﺯ ﻭﺠل ﻭﺃ. ﻨﻌﺎﻤﻙﺃﻓﻀﻠﻙ ﻭ
  .ﻓﻠﻪ ﺍﻟﺤﻤﺩ ﻤلﺀ ﺍﻟﺴﻤﻭﺍﺕ ﻭﻤلﺀ ﺍﻷﺭﺽ ﻭﻤلﺀ ﻤﺎ ﺒﻴﻨﻬﻤﺎ ﻭﻤل ﻤﺎ ﺸﺎﺀ ﻤﻥ ﺸﺊ ﺒﻌﺩ
ﻟﻠﻘﻠﻌﺔ ﺍﻟﺸﺎﻤﺨﺔ ﺠﺎﻤﻌﺔ ﺇﻓﺭﻴﻘﻴﺎ  ﻴﺴﺭﻨﻲ ﺃﻥ ﺍﺘﻘﺩﻡ ﺒﺠﺯﻴل ﺍﻟﺸﻜﺭ ﻭﺍﺴﻤﻰ ﺍﻴﺎﺕ ﺍﻟﻌﺭﻓﺎﻥ
 ﺍﻟﻌﺎﻟﻤﻴﺔ ﺍﻟﺘﻲ ﻤﻨﺤﺘﻨﻲ ﺸﺭﻑ ﺍﻹﻨﺘﻤﺎﺀ ﺇﻟﻴﻬﺎ ﻤﻤﺜﻠﺔ ﻓﻲ ﻋﻤﺎﺩﺓ ﺍﻟﺩﺭﺍﺴﺎﺕ ﺍﻟﻌﻠﻴﺎ، ﻭﺍﻟﺸﻜﺭ ﺃﺠﺯﻟﻪ 
ﻟﺩﻜﺘﻭﺭ ﺨﺎﻟﺩ ﻋﺒﺩﺍﷲ ﺍﺎﻟﺸﻜﺭ ﻭﺃﺨﺹ ﺒ. ﻟﻤﺴﺎﻋﺩﺓ ﻻﻨﺠﺎﺯ ﻫﺫﺍ ﺍﻟﺒﺤﺙ ﻟﻜل ﻤﻥ ﻗﺩﻡ ﻟﻲ ﻴﺩ ﺍﻟﻌﻭﻥ ﻭﺍ
ﻴﺎﺕ ﺍﻟﺸﻜﺭ ﺁﺴﻤﻰ ﻤﻨﻲ ﺃﺍﻟﺒﺤﺙ ﻓﻠﻪ ﻫﺫﺍ ﻑ ﻋﻠﻰ ﺍﺸﺭﻟﺫﻱ ﺘﺤﻤل ﻋﺏﺀ ﺍﻹﺍ ،ﺤﻤﺩ ﺩﺭﺍﺭﺃ
  .ﻭﺍﻟﺘﻘﺩﻴﺭ
ﻓﻠﻬﻡ  ...ﻜﻤﺎ ﺍﺯﺠﻲ ﻋﺎﻁﺭ ﺍﻟﺜﻨﺎﺀ ﺇﻟﻰ ﺠﻤﻴﻊ ﺍﺴﺎﺘﺫﺘﻲ ﺍﻟﺫﻴﻥ ﺘﻌﻠﻤﺕ ﻭﻨﻬﻠﺕ ﻤﻨﻬﻡ ﺍﻟﻤﻌﺭﻓﺔ
  . ﺒﻴﺎﻥﺒﺘﺤﻜﻴﻡ ﺼﺤﻴﻔﺔ ﺍﻻﺴﺘﺫﻴﻥ ﻗﺎﻤﻭﺍ ﺜﻭﺍﺏ ﻭﺍﻟﻰ ﺍﻟﻟﻤﻥ ﺍﷲ ﺠﺯﻴل ﺍ
ﺎﻤﻌﺔ ﺃﻡ ﺩﺭﻤﺎﻥ ﺍﻹﺴﻼﻤﻴﺔ ﺴﺭﺓ ﻤﻜﺘﺒﺔ ﺠﺎﻤﻌﺔ ﺇﻓﺭﻴﻘﻴﺎ ﺍﻟﻌﺎﻟﻤﻴﺔ، ﺠﺃﺍﻟﺸﻜﺭ ﻤﻭﺼﻭل ﺇﻟﻰ 
ﺠﻭﺍﺀ ﺍﻟﺒﺤﺙ ﺃﻬﻡ ﺍﻟﺨﻼﻕ ﺍﻟﺫﻱ ﺘﻤﺜل ﻓﻲ ﺘﻬﻴﺌﺔ ﻭﻨﻤﻴﺔ ﺍﻟﺴﻭﺩﺍﻥ ﻟﻌﻠﻭﻡ ﺍﻻﺘﺼﺎل، ﻟﺘﻌﺎﻜﺎﺩﻴﺃﻭﻤﻜﺘﺒﺔ 
  . ﻭﺘﻭﻓﻴﺭ ﺍﻟﻤﺼﺎﺩﺭ ﺍﻟﻌﻠﻤﻴﺔ ﺒﻜل ﺴﻬﻭﻟﺔ ﻭﻴﺴﺭ
ﻥ ﻜﺎﻥ ﻟﺤﻔﺯﻫﻡ ﻭﺘﺸﺠﻴﻌﻬﻡ ﻼﺀ ﻭﺭﻓﻘﺎﺀ ﺍﻟﺩﺭﺏ ﺍﻟﺫﻴﺍﻷﺼﺩﻗﺎﺀ ﻭﺍﻟﺯﻤﻟﻜل  ﻭﻴﻤﺘﺩ ﺸﻜﺭﻱ
  .ﻭﺍﻟﺸﻜﺭ ﻤﻥ ﻗﺒل ﻭﻤﻥ ﺒﻌﺩ ﷲ ﺭﺏ ﺍﻟﻌﺎﻟﻤﻴﻥ .ﺜﺭ ﻓﻲ ﺍﻨﺠﺎﺯ ﻫﺫﺍ ﺍﻟﺒﺤﺙﻜﺒﺭ ﺍﻷﺃﺍﻟﻤﺘﻭﺍﺼل 
   ﺍﻟﺒﺎﺤﺜﺔ                                                                                  
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  ﻗﺎﺌﻤﺔ ﺍﻟﺠﺩﺍﻭل
ﺭﻗﻡ  ﺍﻟﺒﻴﺎﻥ ﺭﻗﻡ ﺍﻟﺠﺩﻭل
 ﺍﻟﺼﻔﺤﺔ
 12 ﻴﻭﻀﺢ ﺍﻟﺜﺒﺎﺕ ﻭﺍﻟﺼﺩﻕ ﺍﻹﺤﺼﺎﺌﻲ ﻹﺠﺎﺒﺎﺕ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ (1)ﺠﺩﻭل ﺭﻗﻡ 
 621 ﻴﻭﻀﺢ ﺍﻟﺘﻭﺯﻴﻊ ﺍﻟﺘﻜﺭﺍﺭﻱ ﻟﻠﻤﺒﺤﻭﺜﻴﻥ ﻭﻓﻕ ﻤﺘﻐﻴﺭ ﺍﻟﻨﻭﻉ (2)ﺠﺩﻭل ﺭﻗﻡ 
 721 ﻭﻓﻕ ﻤﺘﻐﻴﺭ ﺍﻟﻌﻤﺭﻴﻭﻀﺢ ﺍﻟﺘﻭﺯﻴﻊ ﺍﻟﺘﻜﺭﺍﺭﻱ ﻟﻠﻤﺒﺤﻭﺜﻴﻥ  (3)ﺠﺩﻭل ﺭﻗﻡ 
ﻴﻭﻀﺢ ﺍﻟﺘﻭﺯﻴﻊ ﺍﻟﺘﻜﺭﺍﺭﻱ ﻟﻠﻤﺒﺤﻭﺜﻴﻥ ﻭﻓﻕ ﻤﺘﻐﻴﺭ ﺍﻟﻤﺴﺘﻭﻯ  (4)ﺠﺩﻭل ﺭﻗﻡ 
 ﺍﻟﺘﻌﻠﻴﻤﻲ
 721
ﻴﻭﻀﺢ ﺍﻟﺘﻭﺯﻴﻊ ﺍﻟﺘﻜﺭﺍﺭﻱ ﻷﻓﺭﺍﺩ ﻋﻴﻨﺔ ﺍﻟﺩﺭﺍﺴﺔ ﻭﻓﻕ ﻤﺘﻐﻴﺭ  (5)ﺠﺩﻭل ﺭﻗﻡ 
 ﺴﻨﻭﺍﺕ ﺍﻟﺨﺒﺭﺓ
 821
ﻴﻭﻀﺢ ﺍﻟﺘﻭﺯﻴﻊ ﺍﻟﺘﻜﺭﺍﺭﻱ ﻹﺠﺎﺒﺎﺕ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﻋﻠﻰ  (6)ﺠﺩﻭل ﺭﻗﻡ 
 ﺘﺨﻁﻴﻁ ﺇﻋﻼﻤﻲ ﻓﻲ ﺍﻟﺴﻭﺩﺍﻥ؟ﻫل ﻴﻭﺠﺩ : ﺍﻟﺴﺅﺍل
 921
ﻴﻭﻀﺢ  ﺇﺠﺎﺒﺎﺕ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﺤﻭل ﺍﻟﺠﻬﺎﺕ ﺍﻟﻤﻌﻨﻴﺔ ﺒﺎﻟﺘﺨﻁﻴﻁ  (7)ﺠﺩﻭل ﺭﻗﻡ 
 ﺍﻹﻋﻼﻤﻲ ﻓﻲ ﺍﻟﺴﻭﺩﺍﻥ
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 ﺍﻟﻤﺒﺤﻭﺜﻴﻥ
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 ﻋﻠﻰ ﻤﺭﺘﻜﺯﺍﺕ ﺍﻟﺨﻁﻴﻁ ﺍﻹﻋﻼﻤﻲ
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ﻴﻭﻀﺢ ﺇﺠﺎﺒﺎﺕ ﺍﻟﺒﺤﻭﺜﻴﻥ ﻋﻥ ﻤﺩﻯ ﺘﺠﺴﻴﺩ ﺍﻟﺘﺨﻁﻴﻁ  (01)ﺠﺩﻭل ﺭﻗﻡ 
ﺍﻻﻋﻼﻤﻲ ﻋﻠﻰ ﻭﺍﻗﻊ ﺍﻟﻤﻤﺎﺭﺴﺔ ﺍﻟﻤﻬﻨﻴﺔ ﺍﻻﻋﻼﻤﻴﺔ ﻓﻲ 
 ﺍﻟﺴﻭﺩﺍﻥ
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ﻴﻭﻀﺢ ﺁﺭﺍﺀ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﺤﻭل ﺍﺴﺒﺎﺏ ﻋﺩﻡ ﺘﺠﺴﻴﺩ ﺍﻟﺘﺨﻁﻴﻁ  (11)ﺠﺩﻭل ﺭﻗﻡ 
 ﺍﻹﻋﻼﻤﻲ ﻋﻠﻰ ﻭﺍﻗﻊ ﺍﻟﻤﻤﺎﺭﺴﺔ ﺍﻟﻤﻬﻨﻴﺔ
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ﺁﺭﺍﺀ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﺤﻭل ﺍﻟﻤﺤﺩﺩﺍﺕ ﺍﻟﺘﻲ ﻴﺠﺏ ﻤﺭﺍﻋﺎﺘﻬﺎ ﻋﻨﺩ  (21)ﺭﻗﻡ  ﺠﺩﻭل
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ﺁﺭﺍﺀ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﺤﻭل ﺍﻟﻌﻭﺍﻤل ﺍﻟﺘﻲ ﺘﺴﺎﻋﺩ ﻓﻲ ﺍﻟﺘﺨﻁﻴﻁ  (31)ﺠﺩﻭل ﺭﻗﻡ 
 ﺍﻹﻋﻼﻤﻲ
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ﻴﻭﻀﺢ ﺁﺭﺍﺀ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﺤﻭل ﺨﺼﺎﺌﺹ ﺍﻟﺴﻴﺎﺴﺔ ﺍﻻﻋﻼﻤﻴﺔ  (41)ﺠﺩﻭل ﺭﻗﻡ 
 ﻓﻲ ﺍﻟﺴﻭﺩﺍﻥ
 141
ﻴﻭﻀﺢ ﺇﺠﺎﺒﺎﺕ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﻋﻥ ﺍﻟﻔﻠﺴﻔﺔ ﺍﻻﻋﻼﻤﻴﺔ ﺍﻟﻤﺘﺒﻌﺔ  (51)ﺠﺩﻭل ﺭﻗﻡ 
 ﻓﻲ ﺍﻟﺴﻭﺩﺍﻥ
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ﺁﺭﺍﺀ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﺤﻭل ﺍﻟﻌﻨﺎﺼﺭ ﺍﻟﺘﻲ ﺘﺘﺤﻜﻡ ﻓﻲ ﻤﺴﺘﻭﻯ  (61)ﺠﺩﻭل ﺭﻗﻡ 
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ﻴﻭﻀﺢ ﺁﺭﺍﺀ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﺤﻭل ﺃﺴﺒﺎﺏ ﺘﺩﻨﻲ ﻨﺴﺒﺔ ﺍﻟﺘﻌﺭﺽ  (71)ﺠﺩﻭل ﺭﻗﻡ 
 ﺍﻟﺴﻭﺩﺍﻨﻴﺔﻟﻭﺴﺎﺌل ﺍﻻﻋﻼﻡ 
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ﻴﻭﻀﺢ ﺁﺭﺍﺀ ﺍﻟﻤﺒﺤﻭﺜﻴﻥ ﺤﻭل ﺍﻟﻤﻌﻀﻼﺕ ﻭﺍﻟﻤﺸﻜﻼﺕ ﺍﻟﺘﻲ  (81)ﺠﺩﻭل ﺭﻗﻡ 
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 (.ﻡ5891ﻤﻜﺘﺒﺔ ﺍﻹﻤﺎﺭﺍﺕ، 
 :ﺍﻟﻤﺘﺭﺠﻤﺔ ﺍﻟﻤﺭﺍﺠﻊ/ ﺭﺍﺒﻌﺎﹰ       
ﻜﻤﺎل ﻋﺒﺩ : ﺘﺭﺠﻤﺔﻨﻅﺭﻴﺎﺕ ﻭﺴﺎﺌل ﺍﻹﻋﻼﻡ، ﻤﻠﻔﻴﻥ ﺩﻴﻔﻠﻭﺭ ﻭﺴﺎﻨﺩﺍﺒﻭل ﺭﻭﻜﻴﺘﺵ ،  (95)
 ( ﻡ8991ﺍﻟﺩﺍﺭ ﺍﻟﺩﻭﻟﻴﺔ ﻟﻠﻨﺸﺭ ﻭﺍﻟﺘﻭﺯﻴﻊ، : ﺍﻟﻘﺎﻫﺭﺓ)ﺍﻟﺭﺅﻭﻑ 
ﻤﺤﻤﺩ ﻓﺘﺤﻲ ﻭﻴﺤﻲ ﺃﺒﻭ  :، ﺘﺭﺠﻤﺔﺃﺠﻬﺯﺓ ﺍﻻﻋﻼﻡ ﻭﺍﻟﺘﻨﻤﻴﺔ ﺍﻟﻭﻁﻨﻴﺔﺸﺭﺍﻡ،  ﺒﺭﻭﻟ (06)
 (ﻡ0791ﻟﻴﻑ ﻭﺍﻟﻨﺸﺭ، ﺄﻟﻠﺘ ﺍﻟﻬﻴﺌﺔ ﺍﻟﻤﺼﺭﻴﺔ ﺍﻟﻌﺎﻤﺔ :ﺍﻟﻘﺎﻫﺭﺓ)ﺒﻜﺭ 
  :ﺍﻟﻤﺭﺍﺠﻊ ﺍﻻﻨﺠﻠﻴﺯﻴﺔ/ ﺨﺎﻤﺴﺎﹰ
( 84) ,ecsenu ,gninnalp noi ta cinummoc otsehcaorppA ,netledjiim nhoJ
  .0891 ,emproj evecrar fedseirtevinusesserp -eteireirpmi
( 94) dr3 , ngiseD dna gninnalP : hcraeseR lacitcarP  , ydeeL .D luaP
 gnihsilbuP nallimcaM : kroY weN ( noitidE
  
  
  :ﺍﻟﻤﺅﺘﻤﺭﺍﺕ/ ﺴﺎﺩﺴﺎﹰ
ﻟﺴﻴﺎﺴﺎﺕ ﺍﻻﺘﺼﺎل ﻓﻲ ﺇﻓﺭﻴﻘﻴﺎ ﻴﺎﻭﻨﺩﻱ ﺍﻟﻜﻤﺭﻭﻥ، ﻴﻭﻟﻴﻭ ﻤﺅﺘﻤﺭ ﺍﻟﻴﻭﻨﺴﻜﻭ ﺍﻟﺜﺎﻟﺙ  .1
  .ﻡ0891
  :ﺍﻟﻤﻘﺎﺒﻼﺕ/ ﺴﺎﺒﻌﺎﹰ
ﺸﻤﻭ، ﺭﺌﻴﺱ ﺍﻟﻤﺠﻠﺱ ﺍﻟﻘﻭﻤﻲ ﻟﻠﺼﺤﺎﻓﺔ ﻭﺍﻟﻤﻁﺒﻭﻋﺎﺕ، ﻤﻘﺎﺒﻠﺔ ﻤﺤﻤﺩ ﺍﻟﺒﺭﻭﻓﺴﻭﺭ ﻋﻠﻲ  .1
  . ﻅﻬﺭﺍﹰ 3ﻡ ﺍﻟﺴﺎﻋﺔ 3102/01/7ﺒﻤﻜﺘﺒﻪ ﻴﻭﻡ ﺍﻻﺜﻨﻴﻥ 
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ﺒﻠﺔ ﺒﻤﻜﺘﺒﻪ ﺍﻟﺩﻜﺘﻭﺭ ﻓﺘﺢ ﺍﻟﺭﺤﻤﻥ ﻤﺤﺠﻭﺏ، ﺍﺴﺘﺎﺫ ﺍﻻﻋﻼﻡ ﺒﺎﻟﺠﺎﻤﻌﺎﺕ ﺍﻟﺴﻭﺩﺍﻨﻴﺔ، ﻤﻘﺎ .2
 . ﻤﺴﺎﺀ 6ﻡ ﺍﻟﺴﺎﻋﺔ 3102/01/82ﺠﺎﻤﻌﺔ ﺍﻟﺨﺭﻁﻭﻡ ﻴﻭﻡ ﺍﻻﺜﻨﻴﻥ ﺒ
ﺴﺘﺎﺫ ﻤﺤﺠﻭﺏ ﻤﺤﻤﺩ ﺼﺎﻟﺢ، ﺭﺌﻴﺱ ﺘﺤﺭﻴﺭ ﺼﺤﻴﻔﺔ ﺍﻻﻴﺎﻡ، ﻤﻘﺎﺒﻠﺔ ﺒﻤﻜﺘﺒﻪ ﺠﻤﻌﺔ ﺍﻷ .3
 . ﻅﻬﺭﺍﹰ 1ﻡ ﺍﻟﺴﺎﻋﺔ 3102/11/6ﺍﻻﺨﻭﺓ ﺍﻟﺴﻭﺩﺍﻨﻴﺔ ﺍﻟﺸﻤﺎﻟﻴﺔ ﻭﺍﻟﺠﻨﻭﺒﻴﺔ، ﻴﻭﻡ ﺍﻻﺭﺒﻌﺎﺀ 
ﻨﺘﺎﺝ ﺍﻟﻭﺴﺎﺌﻁ ﺍﻹﻋﻼﻤﻴﺔ، ﺒﺠﺎﻤﻌﺔ ﺇﺤﻤﺩ ﺇﺒﺭﺍﻫﻴﻡ، ﻤﺩﻴﺭ ﺇﺩﺍﺭﺓ ﺃﺍﻟﺒﺭﻭﻓﻴﺴﻭﺭ ﺒﺩﺭ ﺍﻟﺩﻴﻥ  .4
ﺔ ﺃﻡ ﺩﺭﻤﺎﻥ ﺍﻹﺴﻼﻤﻴﺔ، ﻤﻘﺎﺒﻠﺔ ﺍﻟﺴﻭﺩﺍﻥ ﺍﻟﻤﻔﺘﻭﺤﺔ ﻭﺍﺴﺘﺎﺫ ﺍﻻﺫﺍﻋﺔ ﻭﺍﻟﺘﻠﻔﺯﻴﻭﻥ ﺒﺠﺎﻤﻌ
ﻡ ﺍﻟﺴﺎﻋﺔ ﺍﻟﺨﺎﻤﺴﺔ ﻭﺍﻟﻨﺼﻑ 3102/11/6ﺠﺎﻤﻌﺔ ﺇﻓﺭﻴﻘﻴﺎ ﺍﻟﻌﺎﻟﻤﻴﺔ، ﻴﻭﻡ ﺍﻻﺭﺒﻌﺎﺀ ﺒ
 . ﻤﺴﺎﺀ
 
  
  
 
 
